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• In-Car Listening: 48% (18–34), 40%
(35–54), 13% (55+)

• CarPlay/Android Auto integration in
40% of vehicles boosts access

• Younger audiences (under 35)
consume news via podcasts & creators

• Gen Z links audio (music + podcasts)
to mood, joy, and coping = emotional
drivers

Where and How People Listen









Implications for Marketers
• Dual-format by default: Video + Audio, prioritize YouTube

• Segment by generation:
– 12–34: video-heavy, short clips, TikTok/IG for discovery
– 35–54: full episodes + highlights, LinkedIn + YouTube
– 55+: audio-first, email summaries, easy links

• Design for commute listening (drive-time playlists)

• Listeners Consider Podcast Hosts To Be 64% More
Trustworthy Than Other Influencers
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